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NMPOAOIOZ

«Kavouv kaAuvtepn dovAswa 6cot
gpyalovral ano svxapictnon»

AproToTéAng <NIKOpaxelx»

A&iomoinoe Tov xpOvo oou yla va KAvelg
TOV £QUTO OOU KAAUTEPO.

Mabe amé Ta ypantd Twv dAAAwv,

£TOL WOTE V' ATTOKTHO€IG EUKOAQ auTd TTou

ol dA\hot €youv gpyacTei okAnpa yia
va T’ amoKTjoouV.

LWwKPATNG




EIZAINQOrH

To ZXEAIO MAPKETINIK (Marketing Plan) givaw éva ypamnto
KEipevo mouv meEPLAQUBaveEL  OAEG  TIC ATIAPAITNTEG
TANPOPOPIEG ATIAVTWVTAG O OPLOUEVEG PBACLKEG EPWTNOELG
TNG OTPATNYLKNG TOU HAPKETIVYK, OTIWG:
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FATI EINAI ZHMANTIKO TO
MARKETING PLAN ZTHN ANANTY=H
MIAZ KOINQNIKHZ ENIXEIPHZHZ;

Xwpig auto PBadifelg oTnV TLUXKLOTNTX KOL SEVJ

(PTAVELG TTOTE GTOV GTOXO yla eTtiTU)io!




EIZAINQrH

FIATI EINAI ANAPAITHTO TO MARKETING PLAN;

nAAvo yia Tnv e Beopelel Ot
ENITEVEN TWV Ba epyaoreic pe
OTOXWV OTPATNYIKN
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AOMH TOY MARKETING PLAN

1. ZYNOMNTIKH NMNEPINAHWH
2. EIZATQIrH

3. ANAAYZH THZ NMAPOYXZAX KATAXTAZHZX (Current Marketing
Situation)

4. ANAAYZH SWOT (SWOT Analysis)

5. 2TOXO! (Objectives)

6. XTPATHTIIKH (Strategy)

7. MPOrPAMMATA ENEPTEIQN (Action Programs)
8. MPOYMNOAOrIIXMOX (Budget)

9. EAEMXOZX (Control)



05_1_SWOT_ANALYSIS.pptx
05_2_ΣΤΟΧΟΙ.pptx

31 EPQTHMATA INA THN NPOETOIMAZIA
ENOZ ZXEAIOY MAPKETINIK (MARKETING PLAN

ANAAYZH TOY ENIXEIPHMATIKOY NEPIBAAAONTOZ (10 EPQTHMATA)




31 EPQTHMATATIA THN NMPOETOIMAZIA
ENOZ ZXEAIOY MAPKETINIK (MARKETING PLAN

ANAAYZH TOY ENIXEIPHMATIKOY NEPIBAAAONTOZ (10 EPQTHMATA)

6. Mowx sivat TA KUPLOTEPX TPORBANMHATA KOL TIOLE ol

....OUVEXELX

Aithires



31 EPQTHMATATIA THN NMPOETOIMAZIA
ENOZ ZXEAIOY MAPKETINIK (MARKETING PLAN

ANAAYZH NMPOIONTQN/YNHPEZIQN (4 EPQTHMATA)
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31 EPQTHMATATIA THN NMPOETOIMAZIA
ENOZ ZXEAIOY MAPKETINIK (MARKETING PLAN

....OUVEXELD

ANAAYZH MPOIONTQN/YMHPEZIQN (4 EPQTHMATA)

 12. AvdAuon Twv BAGIKWY XOPOKTNPOTIKWY TWV SIKWV 0ag




31 EPQTHMATA A THN NPOETOIMAZIA
ENOZ ZXEAIOY MAPKETINIK (MARKETING PLAN

ANAAYZH NMPOQOHZHZ — AIAOHMIZHZ (8 EPQTHMATA)

5. Moo glvar To dLBecipo XpnUATIKO oo TTov Ba dratedel yia TV

; JUVEXELD...



31 EPQTHMATA A THN NPOETOIMAZIA
ENOZ ZXEAIOY MAPKETINIK (MARKETING PLAN

....OUVEXELO

ANAAYZH NMPOQOHZHZ — AIAOHMIZHZ (8 EPQTHMATA)

19. Mowot Ba eivat oL ocTOYOL T Swapnuo X TA TPOIOVTA
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31 EPQTHMATATIA THN NMPOETOIMAZIA
ENOZ ZXEAIOY MAPKETINIK (MARKETING PLAN

ANAAYZH AIANOMHZ (5 EPQTHMATA)

23. Nwg Oa yiveTon n Stavopun Twv TPoiovTwy / umtnpecwwy; (arevdeiag,
AwavontwAnTég, xovdpéumopoy, franchise, Internet kAm)




31 EPQTHMATATIA THN NMPOETOIMAZIA
ENOZ ZXEAIOY MAPKETINIK (MARKETING PLAN

ANAAYZH TIMHZ (4 EPQTHMATA)




NMAPAAEIFMATA 2YNTA=H MARKETING PLAN

YMOAEIrMATA 2ZXEAIQN MAPKETINIK

https://wikimarkt.wikispaces.com/page/diff/Marketing+Plan/339837
078

http://www.kemel.gr/articles/ypodeigma-marketing-plan

NMAPAAEIFMA ZXEAIQN MAPKETINIK
http://enodios.tripod.com/doc/pasta.pdf

http://www.ment.aueb.gr/includes/download?2.asp?file=thesis/diplomatikes20
02/full2002-30.pdf

http://www.ment.aueb.gr/includes/download?2.asp?file=thesis/diplomatikes20
06/full2006-13.pdf

http://www.slideshare.net/clio siragaki/marketing-plan-coca-cola-zero



https://wikimarkt.wikispaces.com/page/diff/Marketing+Plan/339837078
http://www.kemel.gr/articles/ypodeigma-marketing-plan
http://enodios.tripod.com/doc/pasta.pdf
http://www.ment.aueb.gr/includes/download2.asp?file=thesis/diplomatikes2002/full2002-30.pdf
http://www.ment.aueb.gr/includes/download2.asp?file=thesis/diplomatikes2006/full2006-13.pdf
http://www.slideshare.net/clio_siragaki/marketing-plan-coca-cola-zero

** The man who stops advertising to save
money 18 like the man who stops the
clock Lo save time ™

Henry Ford
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“Your website is like your business.

It must be maintained & advertised
regularly in order to drive
customers to it.”
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ANOTEAEZMATIKA EPTAAEIATIA THN NMPOBOAH
KOINQNIKON ENIXEIPHZEQN

Social media has grown rapidly. Today nearly 4 in 5 active Internet users
visit social networks and blogs.
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Social Advertising

Marketers advertise on...

SOCIAL MEDIA ADVERTISING: O @ )

92°/o 350/0
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ANOTEAEZMATIKA EPTAAEIA rIA THN NMPOBOAH

facebook vs GOOGLE DISPLAY NETWORKTM

L| fgmy ADVERTISING REACK

Which display advertising network is bigger?

The world s largest comprising
over 845 million monthly active users.

reach of all
internet users.

51

1 TRILLION

Pageviews per month

broader ‘ |
\\ reac H+

The world's largest onlme dlsplay advertlsmg
§ comprised of Google properties

incuding: Y[UTUBE BLOGGER GMAIL

Plus 2 million other websites

reach of all
internet users.

90*
180 BILLION

Ad impressions served up each month




ANOTEAEZMATIKA EPTAAEIA rIA THN NMPOBOAH

Online video sdvertining markat Ferecast, mn USH, SHE-HIES

36% of Consumers Trust

200 B.1%%
Online Video Ads I o
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ANOTEAEZMATIKA EPTAAEIA rIA THN NMPOBOAH
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2tnv EAAada 1o 2016 n  TnAgdpacn TOPAUEVEL TO KUPLO METDO,
amoppoPwWVTag 56% TNC GUVOAIKNG SATIAVNG, TIOCGOCTO ONUOVTIKA
VPYNAOTEPO aTIO TO TAYKOCHLO (38,5%) kot awtod TN Eupwrng (31%).

2tov avtinoda, to pepidio Twv digital media vrtoAoyiletar ato 19%,
ONUOVTIKA XOAUNAOTEPO ATO TO TIAYKOOULO (35,5%) kot dpa pe vPnA&
TepLOWpPLA AVATITUENC.

Mpoopatn epsuva (2016) tng Zenith (Advertising Expenditure
Forecasts) £6s1ée otU:

Ou dapnpioelg peow social media Oa ptacouv ota dla emimeda e
™ SenuoTikn damdvn péow epnuepidwv to 2019 ($50 81),
(av€non 72% omo to 2016 — 2019) Kol B AVTIIMPOCWTIEVOUVY TO
20% TNG OLVOALKNG SLOPNLOTIKAG dattavnc!

H online Staxpnpion péow Pivreo auéavetal axedov TOCO ypryopa
000 KOl QUTN OTA PECO KOWWVIKNG dlkTuwong, He 18% Katd peco
6po eTnoiwe. MexptL to 2019 Ba aveABel $35,4 81 o€ OAO TOV KOG,
EAAPPA UTIPOCTA OTIO TO TIOCO TIOU SATIAVATOL YLt SLXPNULON OTO

padlo@wvo ($35 ). '
v
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ZYMIMNEPAZMA

« Ol KOINQNIKEZ EMIXEIPHZEIZ AEN EXOYN NA
®OBHOOYN TIMNOTA I'lA NA ENITYXOYN!

 TI XPEIAZONTAI;
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4 MIKPA MYZTIKA EMITYXIAS KOINQNIKON
l ' ?

Evapuovios tov

[nyn: https://www.entrepreneur.com/a /244418



https://www.entrepreneur.com/article/244418

Ot avBpwrnot oV nave unpoota o’ autov tov

koo, eivar autoi mou onkwvovray, avalntoliv «AvuTA gival n aAndwvn xapa tng (WNg:
¢ ouvidnkes rov D€Aovy, Kkt av dev ¢ Bpouv, T

Slapop@wWvouUV UOVOoL TOUG.

; 5 Na diveogal 0A0kAnpoOG G’ €val CKOTIO TTOU TOV
LS s fswpsic omouvdaio.
2 X O£AW VA AL EVTEAWG «XPICLUOTIOLNHEVOG»

otav meBAvw, ylati 660 To oKANp&
SouAsVw, T600 TTIo TOAV O {How.

AmtoAapBavw tn {wn yt' auTto TmMov gival.

Na péva, n {wn dgv ival éva KEPAKL TTOV
TpepooPnvel. Eivar évag duvatog mmpofoAéag
Tov PO n oEP& POV VA TOV KPATHOW KL
0éAw va Tov KAvw vl AGUTIEL 600
TIEPLOCOTEPO YIVETAL, TIPLV TOV MAPASWOW
OTLG ETIOUEVEG YEVLEG.
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www.euepixeirein.gr

T{opt{ Mmtépvapvt Zw (1856 — 1950)
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EMIAOIoz

« HMNEPIOXH AYTH EXElI AYNATOTHTEX!

ENOAPPYNZH '

Ol KATOIKOI AYTHZ THZ MNEPIOXHZ A=IZOYN TO

KAAYTEPO!

« KAAH ENITYXIA!
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7235% Aloiknong kai Oikovopiag

£ Aithilc i

LaC ELYAPIOTE TOAV
i€l TV TIReTK) TeC]

AP. MANAAONOYAOZ IRANNHZ
KAOHIHTHZ TEl OEZZAANIAZ -

2 A I Treteknisk @


mailto:papad@teilar.gr

